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Course status: Mandatory 
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Requirement: / 

Objective of the course  

For students to understand terms and relationships in the field of trade, especially in the field of trade and marketing of 

wood and non-wood forest products and to enable successful planning and implementation of activities related to the 

marketing of these products on the market, as well as mastering techniques for conducting market research. In addition, 

students will be introduced to the concepts of bioeconomy and circular economy as modern frameworks for trade and 

marketing in the field of forestry. Also, students will be trained to use official databases (Trade map, FAO, Eurostat, etc.), 

for the purposes of preparing their seminar papers and conducting market research of certain categories of (forest) products. 

Outcome of the course 
Possession of knowledge that allows to successfully solve tasks and problems in the field of trade and commodity exchange 

in the field of forestry, that is, to valorize the production program in the best way on the market. Acquired theoretical and 

practical knowledge through the interpretation of teaching content with a problem-based approach, gaining new knowledge 

about trade and marketing of forest products. Getting to know the concept of bioeconomy and circular economy and 

mastering the access and use of official databases and market research techniques, as well as giving examples of good 

practice in the field of agroforestry through the prism of trade and marketing. 

Course content  

Theoretical teaching  

Forms of timber sales (auctions - types, advertising, participants, enforcement, plots, submissions and sale according to 

the forest tax, sale according to the price list, long-term contracts), Internal trade (concept, types and actors of internal 

trade, development of the trade network of internal timber trade and wood products), Foreign trade (structure and forms 

of foreign trade, historical development of foreign trade, foreign trade regimes and restriction measures - incentives, 
restrictions, compensations, liberalization and stimulation of exports, related foreign trade operations, processing/refining 

and re-export operations, authorities and institutions in foreign trade), Customs and forwarding (concept, functions, types 

and role, customs area, customs tariff, customs union and control, concept, functions and role of forwarding), Timber trade 

technique (sales contracts, commercial representation contracts, forms, the meaning of certain elements, international 

chambers of commerce, arbitration and settlement of complaints in the international market wood wrapping, letter of credit 

- concept, importance and types of letter of credit, trade documents - transport documents, customs documents, documents 

on goods insurance, certificates and attestations), Banks and banking operations, Application of standards in timber trade, 

INCOTERMS rules in international timber trade, International forestry products market, trade policy and legal regulation 

(EU Timber Regulation), international business organizations, development policy of small and medium-sized enterprises 

in trade in forest products, as well as the business and development potential of Serbia's trade in the forestry sector. The 

concept, types and functions of marketing, methods and techniques of marketing research, the evolution of marketing and 

the relationship with the forestry sector, 3. Marketing activities (market, product, distribution, price, promotion, marketing 
management, marketing environment) and examples of good practice 4. Marketing of forest products products (branding, 

certification and its marketing function in forestry, marketing of wood forest products, marketing of non-wood forest 

products). 5. Special analysis of the orientation of production-placement, customer-marketing, through practical examples 

from the market analysis of forest products. The concept of 4P/5P marketing. Product life cycle. B2B and C2C business 

models. 6. Introduction to the concept of bioeconomy and circular economy, as well as production related to natural (forest) 

resources. 7. Market research of wood and non-wood forest products through the notion of a value chain creation and 

agroforestry. 

Practical teaching /  
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The number of hours of active teaching: 30 Theoretical teaching: 30 (lectures) Practical teaching / 

Teaching methods  

Lectures, class discussions, consultations, visiting experts, seminar work and case studies, presentations and interactive 

work in the class. 



Assessment of knowledge (maximum number of points 100) 

Pre-exam obligations Points Final exam Points 

activity during the lecture 10 written exam 20 

practical teaching  oral exam 40 

colloquiums  ..........  

seminars 30   

 


